Branches retain their appeal across CEE, digital banking uptake varies
Share of customers visiting branch or using digital banking in past 6 months (total banked population)
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Branch or digital? Both! Customers’ needs are evolving
Channel usage of young customers compared with overall banking population in past 6 months
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Across CEE, people are more likely to visit a bank branch than a doctor
Contacts with banks are more widespread than public participation in many regular activities

Share of adult population with following Share of adult population participating in the following activities over
interactions with their bank over the past year: the past year:
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